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EXECUTIVE SUMMARY

Goal

1. Redesign Friends of Fort Point Channel’'s complete donations experience so that it is
more intuitive and encourages larger and more repeat donations.

2. Redesign Friends’ website for a local business and tourist audience in order to better
serve the organization’s mission. The site should:

» Allow users to easily browse and find content.

 Reflect the neighborhood's culture and identity.

Market

Partners
Fort Point serves as a link between the business districts of Downtown Crossing and
Financial District to the up-and-coming South Boston Waterfront neighborhood. Friends
of Fort Point Channel partners with many of its neighbors to promote and host events in
the area. Main partners include:
e Fort Point Arts Community: A nonprofit organization whose mission is to promote
the work of Fort Point artists and to increase the visibility of the arts in Fort Point.
e Fort Point Theatre Channel: A nonprofit group whose mission is to enrich the area
by establishing a forum for collaborative expression.
e Seaport Transportation Management Association: A nonprofit whose mission is to
improve economic vitality via sustainable commute options.

Direct competition
Since Friends is dependent on donations from the local community, it competes with
nearby neighborhood associations who are seeking donations as well. Main competitors
include:

e Fort Point Neighborhood Association

¢ Downtown Boston Business Improvement District

e Boston Harbor Association

e Other neighborhood groups: Kendall Square, South End, Back Bay, etc.

Indirect competition

The Friends website serves as a city guide by showcasing events, attractions, and
restaurants; thus, it competes indirectly with popular websites such as Yelp, TripAdvisor,
and Eventbrite, as well as Boston city guides, local news outlets, and social media.

The nonprofit industry
In Massachusetts, the public charity sector is divided into three primary categories:

Grassroots Safety Net Organizations Economic Engines
Budget Size (by Revenues) Under $250,000 $250,000 to $50 million Over $50 million
Generate civil society through Provisionof a safety net Larg.e—sc-ale services and,
Primary Value Propsition grassroots action, creativity Hkausnthedeliveryof contributionsita'the state's
’ services and quality of life economic health and

and volunteerism N i
contributions competitiveness

% of 2011 Organizations 0.78 0.21 0.01

Source: The Boston Foundation

Asof 2011, there were 18,623 grassroots public charities in Massachusetts and 2,508 of
them — including Friends of Fort Point Channel — were located in Suffolk County. Of the
three categories, grassroots organizations rely the most on contributions, which account
for 47 percent of their total revenue.
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EXECUTIVE SUMMARY cont.

Problem

1. Friends of Fort Point Channel’s current donation page is:
» Not easy to locate on the site.
» Not designed to maximize donation potential.

“There’s no way you can just click and donate. Even looking at the site now, | can't figure out how
to give money.”

2. Friends of Fort Point Channel’s current website is:
« Difficult to navigate due to a bulky site architecture.
» Not in line with web design best practices.
» Not representative of Fort Point’s unique culture and history.

‘[The site] has a lot of dropdowns, so it's hard to find what I'm specifically looking for.”

Proposed solution & deliverables

The redesigned donations experience will have:
» Donation form that keeps donors on-site.
* “Donate Now” button prominently displayed on the homepage.

e Clear communication about the benefits of donating and personalized thank you

emails to donors.
 Suggested donation amounts and a custom field to enter any amount.
» Multiple payment methods (credit card or PayPal).
» Donor report summary and analytics.

The redesigned website will have:
e Clear and organized site map.
« Visual identity that embodies neighborhood vibe: industrial, artsy, hip.

« Strategic use of high-resolution photos to showcase the neighborhood.

» Coherent brand experience.
e Trustworthy directory of neighborhood businesses and attractions.
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USER RESEARCH /summary

Key objectives

e Understand Fort Point from a residential and business perspective.

e Gaininsight to the relationship local businesses and residents have with nonprofits
in the area, specifically Friends of Fort Point Channel.

e Learn what motivates and drives donors to give.

e Evaluate the relationship individuals and businesses have with the nonprofit after a
donation and how it matches their expectations.

Methods

Primary research consisted of phone interviews and an online survey.
Secondary research consisted of reading published articles.

Results

Phone interviews
Seven interviews were conducted with local community members, who represented a
range of demographics and business motivations.

Key findings:

* Many value Friends’ newsletter and business committees as an effective way to stay
in touch with the community.

e [tis difficult to donate to Friends on their current website.

» Some users would rather donate by mailing a check to avoid the online processing
fee.

e Large and small businesses value donation incentives differently. Larger businesses
are not as motivated by incentives, while smaller businesses use the incentives to
decide on their donation amount.

e Continued communication and involvement with nonprofits after donation is key.

Online survey

The survey was created to better understand the Fort Point residential and work
population and how they engage with the community. It was distributed via newsletters,
social media, and Slack (internal communication software) to a Fort Point audience
between Oct. 27 and Nov. 2. It received 87 responses.

Key findings:

o Sixty percent of respondents said they attended an event in their neighborhood in
the past 6 months. Forty-nine percent of those people said they heard about the
event through social media.

¢ Hosting events and word of mouth are powerful ways for an organization to
promote itself to the local community.

* Ninety percent of respondents said they can name a restaurant or business located
in Fort Point.

e Forty three percent of respondents said the primary way they get their
neighborhood news is through social media. Twenty six percent said local media.

e The top adjectives used to describe Fort Point is “industrial,” “expensive;” “artsy,” and
“hip”

Words that describe the Fort Point neighborhood:
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USER RESEARCH / summary, cont.

Demographics

In the past 6 months, have you attended What is the primary way you
an event in your neighborhood? get your neighborhood news?
o7 O roe
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USER RESEARCH / summary, cont.

Donor retention:

Once a nonprofit receives a donation, the goal is to cultivate donor loyalty to ensure
recurring contributions. The primary drivers of loyalty are satisfaction, identification, trust,
and commitment. (Nonprofit Quarterly, 8/15/13)

Results, cont.

Secondary research
The main source of revenue for nonprofits are donations. In order to maximize donation
potential, it is vital to understand donor intent and donor retention.

Successful drivers of donor loyalty:
* Acknowledge
e Express gratitude for donations in a timely manner.
 Utilize social media as a way to thank donors and supporters, not just to
broadcast updates.
e Involve
e |nvite donors to participate in upcoming events and meetings.
¢ Ask for donors’ opinion on how the nonprofit could improve.
e Inform
¢ | et donors know how their money is being used.
e Explain goals and future plans for the nonprofit.
* Keep donors up-to-date on events and news.

Donor intent:
There are many reasons why individuals and organizations donate, such as the following:
* When they are offered incentives, such as recognition from websites, social media,
or newsletters. (New York Times, 12/22/13)
e \When the nonprofit's mission aligns with their moral code.
* \When they receive pleasure from contributing to a good cause, known as the “warm
glow” theory, which economics professor James Andreoni first defined in 1989.
(New York Times, 12/22/13)
» They want to feel a sense of closeness to the nonprofit and/or community.
» They want to build their social network.
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USER RESEARCH / personas

HEATHER GREENE

Local business owner

Female, 40
Boston, MA
Director of Operations at mid-sized established business in Fort Point

e Her business has been inthe areafor 5 years and is relatively established.

e Donatesto avariety of charities in the area.

¢ Decides to give donations based on organizations who are visibly active in the community.
¢ Organic social media posts are the best form of marketing for her business.

Solution:

¢ Robust website and newsletter would help Heather stay up-to-date with Friends of Fort Point
Channel news and show that her financial contributions are making an impact.

e Continuing communication from the nonprofit (personalized emails, invitations to events, etc.)
after Heather makes a contribution would incentivize her to donate more.

“ There are organizations that only call every September to ask for money. If that's the only communication | have with the nonprofit
every year, I'm not as willing to give.
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USER RESEARCH / personas

JEFFREY TAYLOR

Tech startup employee

Male, 30
Boston, MA
Director of Marketing, small tech startup in Fort Point

Looking to network with other businesses and increase his customer base.

Moved into a small office in Fort Point a year ago. His startup has been growing quickly in the
past year, so he is looking for bigger office space.

Wants to stay in Fort Point for its tech community and its convenient location. Uses Fort Point
as away to attract talented engineers to his company.

As a startup, values word of mouth, social media buzz, newsletter shoutouts to boost SEO and
recognition for his company.

His startup hasn't given to any nonprofits in the past, but also hasn't been asked. He would
donate to a neighborhood nonprofit, especially if that means more networking opportunities.

Solution:

Friends is an affordable way to market his company and secure a business network.

Friends business committee meetings provide valuable networks for Jeffrey to find potential
open offices.

Friends website displays perks of the neighborhood to entice employees to come work at
Jeffrey’s company.

“ We are trying to grow our startup. First thing | learned in business school is that in order to be successful, you have to have good
business relationships and network as much as possible”

J
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USER RESEARCH / personas

JENNIFER SMITH

Tourist

Female, 25
Seattle, WA
Front end web developer

e Taking a 2-week vacation with friends to visit the East Coast.

e Isthe “planner” of her friend group, likes to research attractions and restaurants ahead of time
to make an itinerary.

e Herfriends are very artistic and interested in checking out art galleries on their trip.

e Likesusing Yelp, Foursquare, and TripAdvisor but looking for an authentic local voice, instead
of reading other tourist’s reviews.

Solution:

e City guide portion of the Friends website will provide unbiased and comprehensive list of
things to do in the neighborhood.

* Website will reflect character of the neighborhood and give Jennifer a sense of what to expect.

“ | don't always trust review-centered guides, so I'm looking for an unbiased city guide to start my research of what to do in Boston”

10
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DONOR MANAGEMENT SOFTWARE

Version 1

Friends currently uses PayPal (free version) to collect donations online. However, the
experience takes donors off-site to a PayPal domain when they donate.

In addition, PayPal does not offer Friends satisfactory donation reports or analytics.

The table below compares seven donation management software as possible
alternatives to PayPal.

Razoo Network for Good Member Planet Donation Wild Apricot PayPal Flipcause

Charity Pricing Yes Yes Yes Yes Yes Yes Yes
Website Form Customization Yes Yes Yes Yes Yes No Yes
On-Site Donation Page Yes Yes Yes No Yes No Yes
Smartphone Compatibility Yes Yes Yes Yes Yes Yes Yes
Personalized Donor Email Yes Yes Yes Yes Yes No Yes
Donations Report/Dashboard Yes Yes Yes Yes Yes No Yes
Donations Report Excel Version Yes ? Yes Yes Yes No Yes
Any Donation Amount Yes Yes Yes Yes Yes Yes Yes
Suggested Donation Amount Yes Yes Yes Yes Yes Yes Yes
Credit Card Payment Yes Yes Yes Yes Yes Yes Yes
PayPal Payment Yes Yes cﬁiifgae”tdo%;i”;g?gg) No CTESH(;:‘:OP;_VZ’;T;E% Yes No
eCheck Payment No No Yes Yes No Yes No

Olqu X
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DONOR MANAGEMENT SOFTWARE, cont.

Version 2

After comparing price, features, and benefits, the following two options are recommended.
Give is a free Wordpress donation plugin that gives nonprofits the ability to customize donation
forms and see a detailed donation report and dashboard. However, it does take donors off-site.

PayPal + Give PayPal Pro
Charity Pricing 2.2% + $0.30 Payment Fee aatt i%g?;szment Fee

Website Form Customization Yes (with Give) Yes
On-Site Donation Page No Yes
Smartphone Compatibility Yes Yes
Personalized Donor Email No No
Donations Report/Dashboard Yes (with Give) No
Donations Report Excel Version Yes (with Give) No
Any Donation Amount Yes Yes
Suggested Donation Amount Yes Yes
Credit Card Payment Yes Yes
PayPal Payment Yes Yes
eCheck Payment Yes Yes

Lie Xio
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USABILITY TESTING

Objective Key findings
Conduct exploratory testing of website redesign. » Users navigated the overall site architecture successfully.
» Some users experienced difficulty when finding Fort Point Business Committee.
 Top navigation items “Fort Point” and “Resources” were too vague for users to find
Method what they were looking for.
Users were asked initial screening questions: e “Subscribe” button in masthead did not provide enough context.
» Do you work for a nonprofit?
* Do you live or work in Fort Point?
» Do you regularly make donations to organizations?
* Do you own a business?

Users were asked to complete a series of tasks on the prototype:
e Find the address of the Barking Crab restaurant.
e Submit an application to join the Fort Point Business Committee.
e Find the public art structure called “Flutter”
* You are looking to move your business to Fort Point. How would you find out about
open office spaces to move into?
e Subscribe to the newsletter.
e Donate $500 to Friends of Fort Point Channel.

13
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KEY DESIGN DECISIONS

The following high-level principles guided all design work for the project:

1. Keep the user on-site as they make a donation.

2. Design website for local businesses as the primary audience.

3. Keep design modular so that it easily scales across multiple devices.

4. Design the site so that it's flexible and extensible, to accommodate both the
neighborhood and the organization as they grow.

5. Use visual design strategically to convey the unique culture and identity of the area.

14
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SITE MAP

Utility Navigation

6.0 0.0 U1 . u2 U3
Featured ; : Subscribe to
Businesses Home Social Media Newsletter Donate
About 10 2.0 3.0 4.0 5.0
Fort Point What’s Here Events Resources About Us
11 rteang 2 3.1 4.1 51
Histo S an Event Calendar Event Space
v Entertainment v v P Our Story
12 Beauty and 22 Pumpkin 8.2 4.2 52
Getting Around Fithess Pageant Office Space Board of Directors
5.3
23 Holiday , o 43 .
Companies Stroll City Services Committees
3.4
2.4 i 5.4
Dining and SuItE)mlttan Staff
Nightife ven
2.5 5.5
Hotels Supporters
. 5.6
Museums &2 6 Partners
Galleries
2.7
Retail
Eooter Navigation
F1 F2 F3 F4
Water . . Subscibe to
Activities Social Media Contact Us News Newsletter
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FEATURE SET

U1 Social Media iv. Text box for address line 1.
A. Facebook v. Text box for address line 2 (if applicable).
B. Twitter vi. Text box for city.
C. Instagram vii. Text box for state.
D. LinkedIn viii. Text box for zip code.
d. Select payment type: PayPal
U2 Subscribe to Newsletter I. Form changes to PayPal login.

ii. Text box for email login.

A. Modal appears with text box for user to type in email to subscribe to
lii. Text box for password.

online newsletter list.
B. After submitting, confirmation message appears . User can close modal and return

to homepage. D. Review

a. After all details are entered, “Review” button becomes clickable.
b. Donation summary is displayed.
I. Purpose: Friends of Fort Point Channel.
ii. Donation amount is listed.
iii. Recurrence is listed: one-time, monthly, or annual radio buttons.
b. Payment summary is displayed.
i. Payment method (credit card or PayPal) is listed, with affordance to
edit.
ii. Billing address is listed, with affordance to edit.
iii. Contact informationis listed, with affordance to edit.
c. Text box for enter in name or company for donor acknowledgment.
d. Check box option to donate anonymously.

U3 Donate
A. Donation perks appear at right. Perks are listed for each amount: $25, $500,
$2,500, $5,000, $12,000.
B. Donation amount
a. Suggested donation amounts: $25, $500, $2,500, $5,000, $12,000.
b. Text box to manually enter custom amount.
c. Select recurring donation option: one-time, monthly, annual.
C. Your information
a. First name text box. What is entered is auto-filled in “Payment Details”
section.
b. Last name text box. What is entered is auto-filled in “Payment Details”
section.
c. Email text box
d. Phone number text box (not required)
D. Payment details
a. First name text box: User can edit what was auto-filled from
“Your Information”.
b. Last name text box: User can edit what was auto-filled from “Your
Information.”
c. Select payment type: Credit card (Visa, Mastercard, American Express,
Discover)
i. Text box for credit card number.
ii. Text box for expiration date.
iii. Text box for CSC code.

E. Confirmation
A. After pressing “Donate Now,” confirmation page appears.
B. Confirmation number listed.
C. Email receipt it sent to email on file.
D. Link to print donation receipt.
E. Billing address is listed.
F. Donations coordinator contact information is listed.
G. Button to return to homepage.

16
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FEATURE SET, cont.

0.0 Homepage F. Directions button

A. In masthead, social media icons on left.

B. In masthead, Friends of Fort Point Channel logo anchored in center.

C. In masthead, subscribe to newsletter button on right.

D. In mastehead, Donate button on right.

E. Top-level navigation includes: Home, About Fort Point, What's Here,

Events, Resources, About Us. Each drops down to further options.

F. Top-level navigation and masthead remain persistent throughout site.

G. Large image of Fort Point under top level navigation.

H. Three featured Fort Point businesses/individuals are displayed.
a. When selected, modal appears with photo and short blurb about business.
b. The business’s social media icons are displayed.
c. List of open job positions. When clicked, opens link to the business’s website.
d. Image gallery of business.

1.0 About Fort Point (Hover: shows dropdowns 1.1, 1.2)

A. Sidebar navigation is anchored to left of page and displays secondary
navigation.

1.1 History

A. Text and images about history of Fort Point.

1.2 Getting Around

A. Large map
a. Supplied by Google Maps API. User can zoom in an dout and drag to display a
different area.
b. Fort Point boundaries are marked.

B. Link to download PDF of South Boston Waterfront Guide.

C. Directions to Fort Point by foot, car, and public transit are listed.

D. Fort Point button is selected by default.

E .Parking button
a. When clicked, map refreshes to display pins showing parking lots and garages.
b. Address and contact information of lot/garage are displayed on right.
c. As user drags and move map area, parking information updates to correspond
with the area of the map shown.

17/

a. Car, public transit, walking icons appear as options.

b. Text box to enter in start location.
I. As user types address, dropdown appears with suggested addresses
based on user’s input.
ii. When user selects address, or presses enter after typing in address,
address is filled in to text box.

c. Text box to enter in finish location.
I. As user types address, dropdown appears with suggested addresses
based on user’s input.
ii. When user selects address, or presses enter after typing in address,
address is filled in to text box.
iii. Map refreshes to display directions.

2.0 What’s Here (Hover: shows dropdowns 2.1-2.8)

A. Sidebar navigation anchored and visible at all times.

2.1 Art and Entertainment

A. Grid layout of public art and entertainment. Each box displays image of artwork or
business.
B. Search box lets users search by keyword.
C. Public art
a. Name of art piece is listed.
b. Name of artist is listed.
c. Art locationis listed.
d. Button to learn more. Box reveals more information via flip animation.
Clicking “Back” returns user to image view via flip animation.
C. Businesses
a. Image of business.
b. Address and phone number of business are shown.
c. Buttonto learn more. Box reveals more information via flip animation.

Clicking back returns user to image view via flip animation.
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FEATURE SET, cont.

2.2 Beauty and Fitness
A. Displayed in grid layout with relevant images and information, displayed from A-Z.

2.3 Companies

A. Accordion-style list of companies listed A-Z.

B. Search box lets users search by keyword.

C.When user clicks on company, more information is displayed.
a. Image of company.
b. Summary/description of company.
c. Link to company’s website (opens in new tab).
d. Information can be minimized by clicking on company again.

B. Search bar

D. Refiner: filter dropdowns
a. Design & Architecture
b. Financial Services
C. Legal
d. Nonprofits
e. Real Estate
f. Technology
g. Other

2.4 Dining and Nightlife
A. Displayed in grid layout with relevant images and information, displayed from
A-Z.
B. Each restaurant has own box.
a. Image of restaurant is displayed.
b. Name of restaurant is displayed.
c. Address is displayed.
d. Phone number is displayed.
e. Pricerating ($, $$, $$$) is displayed.
C. Button to learn more. Box reveals more information via flip animation. Clicking back
returns user to image view via flip animation.
D. Refiner: price filter dropdown: $, $$, $$%.
E. Refiner: type filter dropdown:
a. Casual & Takeout
b. Cafes
c. Restaurants

18

d. Bars & Nightlife

2.5 Hotels
A. Displayed in grid format with same image/info box affordances.

2.6 Museums and Galleries
A. Displayed in grid format with same image/info box affordances.

2.7 Retail
A. Displayed in grid format with same image/info box affordances.

2.8 Water Activities
A. Displayed in grid format with same image/info box affordances.

3.0 Events (Hover: shows dropdowns 3.1-3.4)
A. Sidebar navigation anchored and visible at all times.

3.1 Event Calendar
A. Calendar layout shows events happening each day. When event is clicked, displays
summary of event, time, and location.
B. Link at top right of calendar lets users see next month.
C. Refiner: filter by month. Choices are January through December.
D. Refiner: filter by view
a. Month (default shown)
b. List
I. Events listed with most recent event shown first.
ii. Title, summary, and image of event are shown.

Ol“&” X
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FEATURE SET, cont.

3.2 Pumpkin Pageant
A. Image gallery from past year’s Pumpkin Pageant.
B. Details about upcoming Pumpkin Pageant.

3.3 Holiday Stroll
A. Details of event:
a. When
b. Where
c. Price to attend
B. Form to sign up for event embedded in page.
a. Text box for name
b. Text box for company
c. Text box for email
d. Text box for phone
e. Text box with question, “What would you like to offer this year?”
f. Text box to specify contact person during event.
g. Text box asking number of postcards to be sent.
h. Text box for questions or comments.
C. Join button submits information to Friends. Check mark appears showing
confirmation when submitted.

3.4 Submit an Event
A. Embedded form
a. Text box for name
b. Text box for email
c. Text box for event name
d. Text box for event location
e. Dropdowns for:
i. Month of event.
ii. Date of event.
ii. Start time of event.
iv. End time of event.
f. Text box for additional comments.
B. Submit button submits information to Friends. Check mark appears showing
confirmation when submitted.
C. Friends is notified of event submission and has option to publish event to site.

19

4.0 Resources (Hover: shows dropdowns 4.1-4.3)

A. Sidebar navigation anchored and visible at all times.

4.1 Event Space
A. Grid layout with image/info boxes
B. Filter by type:
a. Boats
b. Convention Centers
c. Galleries
d. Hotels
e. Museums
f. Restaurants

4.2 Office Space
A. Grid layout with image/info boxes.

4.3 City Services
A. Accordion-style layout.

5.0 About Us (Hover: shows dropdowns 5.1-5.6)

A. Sidebar navigation anchored and visible at all times.

5.1 Our Story
A. Text and images about Friends.

5.2 Board of Directors
A. Grid format with images and text.
a. Image of person is displayed.
b. Person’s name is displayed.
c. Company association is displayed.

d. President and vice president are labeled accordingly.

J
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FEATURE SET, cont.

5.3 Committees B. Send button submits message to friends. Check mark appears as confirmation.
A. Accordion-style format C. Friends’ address, phone number, and email are displayed.
B. Name of committee is diplayed.
C. When ccommittee name is clicked, more information appears, including short blurb

and list of members. F3 News
D. Fort Point business committee has embedded form. A. Brings user to page sorted by most recent news articles about Fort
a. Text box for name. Point.
b. Text box for email. B. Image and headlines are displayed. Headline links to article.
c. Text box for company. C. Short blurb and date of publication are also displayed.
d. Text box for job title.
e. Radio button selection for “Do you live in Fort Point?” F4 Subscribe to Newsletter

f. Text box for comments.
E. Join button submits information to Friends. Check mark appears showing
confirmation when submitted.

A. Text box to input email. Same confirmation modal appears as in U2.

5.4 Staff
A. Image and name of staff memberis displayed.
B. Short bio of each staff member is displayed.

5.5 Supporters
A. Grid format
B. Name and image of business/individual are displayed.

5.6 Partners
A. Grid format
B. Name and image of business/individual are displayed.

F1 Social Media
A.Same as U1.

F2 Contact Us
A. Brings user to form page.
B. Text box for name.
C. Text box for email.
D. Text box for message.

OluQ,w Xuz/
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WIREFRAMES
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WIREFRAMES / homepage

0.0 — Homepage

A. Friends of Fort Port Channel logo and tagline.
Logo links back to the homepage.

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US B. Top-level navigation links to Home, About Fort
Point, What's Here, Events, Resources, and About
Us.

C. Static high-resolution hero image.

D. Boxes display image and name of featured local
businesses.

E. Footer includes social media buttons, links to
News and Contact Us, as well as form to subscribe

to newsletter. This is persistent on all pages.

All links change color when hovered over.

Featured Fort Point Businesses:

FEATURED FEATURED FEATURED

NEWS CONTACT US Subscribe to our newsletter!
©2015 Friends of Fort Point Channel

Olqu X
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WIREFRAMES / featured business

LOGMEIN

Open Positions at LogMeln

Barista
Boston, United States

Office Experience Coordinator
Boston, United States

User Services Representative-Portugese
Speaking
Boston, United States

Software Engineer - Xively (10T)
Sydney, Australia

Sr. Software Engineer
Boston, United States

.NET Engineer (Boldchat)
Boston, United States

See more open positions

The cloud-based SaaS company was founded in Boston in 2002 and moved to Fort Point in
2012. They a provider of software as a service and cloud-based remote connectivity services
for collaboration, IT management, and customer engagement.

LogMeiln has supported local Fort Point artists by commissiening art through the Fort Point
Arts Community.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidata

00000

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 1/8
eiusmod tempor incididunt

FEATURED

FEATURED FEATURED

NEWS CONTACT US Subscribe to our newsletter!

© 2015 Friends of Fort Point Channel

23

6.0 — Featured Business

Modal appears over homepage when user clicks on
featured business.

A. Image of featured business.
B. List of open positions within company. Each link
directs to company’s website. Listings must be

manually entered.

C.Image gallery.

J
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WIREFRAMES / subscribe to newsletter

U2 — Subscribe to Newsletter (1 of 2)

A. Modal appears with affordance for users to
enter in email.

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

SUBSCRIBE TO OUR NEWSLETTER

Learn about the latest news and upcoming events in Fort Point
with our newsletter. From Fort Point to your inbox every other
week!

Featured Fort Point Businesses:

Ol“&” X

UX DESIGN & STRATEGY
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WIREFRAMES / subscribe to newsletter

U2 — Subscribe to Newsletter (2 of 2)

A. Confirmation message.

HOME ABOUT FORT POIN WHAT'S HERE EVENTS RESOURCES ABOUT US

YOU'RE ALL SET!

Look for it in your inbox every other week.

Ol“&” X

UX DESIGN & STRATEGY
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WIREFRAMES / donation flow

Making Fort Foint a greal place 1o work, e, and play

Thank you for supporting Friends of Fort Point Channel!

Select an Amount :

$25 ) $500

$2,500 ) ( $5000 |

$12,000 |

Or Enter Amount:

®) One-time () Monthly () Annual

Your Information :

First Name:

Last Name:

Email:

Phone Number:

Payment Details :

First Name:

Payment Type:
O

Credit Card Number:

Expiration Date:

] [

Billing Address Line 1:

Billing Address Line 2:

City:

State: ZIP Code:

If you prefer, you can also mail donation checks to:

Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston MA, 02210

Donation Perks

$25

* Invitation to all Friends
events

* Recognition on the Friends
website

$500

» Photo advertisement in
email newsletter

« Social media recognition
» Table at Friends annual
meeting

Recommended

$2,500

* Invitations to 10 Business
Committee meetings per year
+ Featured spot on the
Friends homepage

$5,000

* Invitation to annual
reception with Board of
Directors

$12,000+

* |nvitations to attend Board
of Directors meetings on non-
voting basis.

26

U3 — Donation (1 of 4)

A. Users can select an amount or enter in their
own. “One-time” is selected by default.

B. First and last name auto-fills based on what user
entered in fields above.

C. Users have option to pay with credit card (Visa,
Mastercard, American Express, Discover) or
PayPal.

D. “Review” button is unactivated and not clickable
until user completes all required fields.

Donation pages are designed using PayPal Pro
(recommended option) as the donor management
software.
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WIREFRAMES / donation flow

Making Fort Foint a greal place 1o work, e, and play

Thank you for supporting Friends of Fort Point Channel!

Select an Amount :

Or Enter Amount:

$2,500 | [ $5,000

[ 812,000

$500.00 (®) One-time () Monthly () Annual
Your Information :
First Name: Last Name:
| Heather ‘ | Greene |
Email: Phone Number:
| hgreene@gmail.com ‘ ‘ (888) 888-8888 ‘
Payment Details :
First Name: Last Name:
Heather ‘ | Greene
Payment Type:
®
Credit Card Number:
| 8888 3333 8888 3333 ‘
Expiration Date: CSsC:
Biling Address Line 1: Biling Address Line 2:
| 20 Main St. ‘ ‘ ‘
City: State: ZIP Code:
| Brookline ‘ ‘ MA - ‘ 02445 ‘

If you prefer, you can also mail donation checks to:

Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston MA, 02210

Donation Perks

$25

* Invitation to all Friends
events

* Recognition on the Friends
website

$500

» Photo advertisement in
email newsletter

« Social media recognition
» Table at Friends annual
meeting

Recommended

$2,500

* Invitations to 10 Business
Committee meetings per year
+ Featured spot on the
Friends homepage

$5,000

* Invitation to annual
reception with Board of
Directors

$12,000+

* |nvitations to attend Board
of Directors meetings on non-
voting basis.
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U3 — Donation with credit card (2 of 4)
A. Box fills in with amount user selected.

B. “Review” button is activated and allows the user
to continue when required fields are filled.

J

Lie X

UX DESIGN & STRATEGY



WIREFRAMES / donation flow

Making Fort Foint a greal place 1o work, e, and play

Thank you for supporting Friends of Fort Point Channel!

Select an Amount :

Or Enter Amount:

$2,500 | | $5,000

$500.00 (®) One-time () Monthly () Annual

Your Information :

First Name: Last Name:
| Heather ‘ | Greene
Emall: Phone Number:

Donation Perks

$25

* Invitation to all Friends
events

* Recognition on the Friends
website

$500

» Photo advertisement in
email newsletter

« Social media recognition
» Table at Friends annual
meeting

Recommended

| hgreene@gmail.com

‘ ‘ (888) 838-6888

Payment Details :

$2,500

* Invitations to 10 Business
Committee meetings per year
+ Featured spot on the
Friends homepage

First Name: Last Name:
| Heather ‘ | Greene
Payment Type:

O ®

Emall:

| hgreene@gmail.com

Password:

ssssssass

If you prefer, you can also mail donation checks to:

Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston MA, 02210

$5,000

* Invitation to annual
reception with Board of
Directors

$12,000+

* |nvitations to attend Board
of Directors meetings on non-
voting basis.
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U3 — Donation with PayPal (2 of 4)

A. PayPal optionis selected.
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WIREFRAMES / donation flow

Making Fort Point a great place o work, five, and olay

Please review your donation information. Thanks again for supporting Friends of Fort Point Channel!

Purpose:

Friends of Fort Point Channel

Donation Amount:

$500.00

Recurrence:

®) One-time Monthly Annual

Total:

$500.00

Payment Method:

Visa ending in 4635

Change

Mailing Address:

20 Main Street
Brookline, MA 02445
United States

Change

Contact Information:

hgreene@gmail.com

Change

Name or company name for listing:

‘ Heather Greene|

D Donate anonymously
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U3 — Donation review (3 of 4)

A. Name is auto-filled from previous step.
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WIREFRAMES / donation flow

U3 — Donation confirmation (4 of 4)

A. Link to print receipt opens new tab with PDF
receipt.

Making Fort Point a great place o work, five, and olay
Heather, your donation is now complete!

Confirmation number: 1234567890
An email with your donation detalls has been sent to hgreene@gmail.com and you can print your donation receipt.

Your Mailing Address Donations Coordinator Contact Information
20 Main Street Friends of Fort Peint Channel
Brookline, MA 02445 pillion@friendsfpc.org

United States

UX DESIGN & STRATEGY
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WIREFRAMES / about fort point

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT

History

Getting Around

Featured Fort Point Businesses:

WHAT'S HERE

EVENTS

RESOURCES

ABOUT US

31

0.0 — About Fort Point dropdown

A. Top-level item About Fort Point drops down to
History and Getting Around. Dropdowns appear
on hover. Each item is highlighted as user hovers
over (see pg. 80).

Clicking on any top-level navigation item (i.e. About
Fort Point) brings user to first page in dropdown
(i.e. History).
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WIREFRAMES / what's here

0.0 — What'’s Here dropdown

1g Fort Point a great place 1o work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

Arts & Entertainment
Beauty & Fitness
Companies

Dining & Nightlife
Hoatels

Museums & Galleries
Retail

Water Activities

Featured Fort Point Businesses:

; OM”’ X
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WIREFRAMES / events

0.0 — Events dropdown

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
Event Calendar
Pumpkin Pageant
Holiday Stroll

Submit an Event

Featured Fort Point Businesses:

Ol“&” X

UX DESIGN & STRATEGY
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WIREFRAMES / resources

0.0 — Resources dropdown

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

Event Space
Office Space

City Services

Featured Fort Point Businesses:
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WIREFRAMES / about us

0.0 — About Us dropdown

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

Our Story

Board of Directors
Committees

Staff

Supporters

Partners

Featured Fort Point Businesses:

) Jullie Ko
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WIREFRAMES / about fort point

SUBSCRIBE TO

NEWSLETTER

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT HISTORY
FORT POINT
The Fort Point neighborhood, located in South Boston, was built from the ground up beginning in the 1830s. The original ‘Fort Point’ was
History located on the Financial District side of the Fort Point Channel. The name ‘Fort Point” derived from the fort of battery cannons that protected
the inner harbor during the colonial times. The Boston waterfront, including the Fort Point Channel, teemed with the ocean-going sailing vessels
. that supported the economy of New England. By the mid-1800s, the City of Boston undertook a redevelopment project that required the
Getting Around

leveling of the soil that was used to fill the coves on both sides of Fort Hill and the widening of the streets, in order to attract businesses.

The Boston Wharf Company was responsible for a majority of the development in Fort Point; they laid out and constructed streets, parceled out
lots, and erected nearly all of the buildings. The primary purpeses for the buildings were manufacturing and warehousing, with a variety of
goods being produced and stored there. The Boston Wharf gradually expanded its interests to become a major developer of industrial and
warehouse properties served by ships docking in the Fort Point Channel, Boston Harbor, and by the railroad. Among the chief industries

located in the Fort Point Channel area was the wool trade. During the 19th and early 20th centuries, Boston was the principal marketplace for
wool for apparel and fabrics in the United States.

At the turn of the century new bridges were constructed across the Fort Point Channel at Northern Avenue, Congress Street, and Summer

36

1.1 — About Fort Point, History

A. Sidebar navigation mirrors dropdowns from top-
level navigation. The sidebar is persistent on pages
found under the top-level navigation. The page the
user is currently onis highlighted.

Sidebar navigation stays with user as he or she
scrolls down page.
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WIREFRAMES / about fort point

0000

SUBSCRIBE TO m
NEWSLETTER

Meaking Fort Point a great place to work, live, and play

EVENTS RESOURCES ABOUT US

HOME ABOUT FORT POINT WHAT'S HERE
ABOUT GETTING AROUND
FORT POINT
History ,
Getting Around

R o o

L e g —

By Car

By Foot

Downlead PDF map guide

By Pubiic Transit

The closest T stops are Downtown Crossing (9 minutes walking) and South Station (5 minutes). The closest T stops are Downtown Grossing (3
minutes walking) and South Station (5 minutes).

Follow the signs towards |-80 West/Ted Williams Tunnel. Take the Ted Williams Tunnel to Exit 25 South Boston. At the top of the ramp, turn left
onto Congress Street.

The area is very walkable. Fort Point is right by the Rose Kennedy Greenway and South Station.
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1.2 — About Fort Point, Getting Around

A. Interactive map supplied by Google Maps API.

Boundaries of Fort Point are highlighted.

B. Button options. Selected option is highlighted.

Default selection is Fort Point.

C. Opens up new tab with PDF of South Boston
Waterfront Guide.
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WIREFRAMES / about fort point

1.

[

w

M 20w T ne gt g

SUBSCRIBE TO
NEWSLETTER
@ @ @ @ Making Fort Point a great place to work, five, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT GETTING AROUND
FORT POINT
History 4 _m | Directions
Getting Around

PROPARK Parking
792 Atlantic Ave
Capagcity: 100
Mon-Sun: 24HR
617-345-0202

Outdoor Lot - Self Park

. VPNE Parking

10 Necco Court

Mon-Fri: 6AM-10PM
Sat-Sun: BAM-Midnight
617-426-1556

Indoor Garage - Self Park

. LAZ Parking

391 Gongress Street
Capacity: 375

Mon-Sun: 5AM-Midnight
617-426-0604

Qutdoor Lot - Self Park

Downlead PDF map guide
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1.2 — About Fort Point, Getting Around

A. Displays parking options corresponding to
markers on map.
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WIREFRAMES / about fort point

SUBSCRIBE TO m
NEWSLETTER

Making Fort Point a great place to work, five, and play

HOME ABQUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT GETTING AROUND
FORT POINT
History [m‘\ "W Dhmluns
Getting Around
® H A
|O Where are you starting? |
|o Where are you going? ‘
Download PDF map guide

1.2 — About Fort Point, Getting Around

A. Users can select transportation mode: car,
public transit, or walking.

B. Users can enter in start and finish destinations
to see directions on map. As user enters in address,
dropdown appears with suggested addresses.
When user makes selection, map updates
accordingly.
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WIREFRAMES / what's here

2.1 — What’s Here, A&E
A. Search bar lets user search for keywords in
0000 o ot et e s 0 category he or she is currently in (i.e. Arts &
Entertainment).

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

B. Modular elements are laid out in grid. Each

WHAT'S HERE ARTS & ENTERTAINMENT displays photo and name of attraction. Name links
Arts & Entertainment . . : : . . to organization or artist’s website.
Beauty & Fitness . p .. . . ; . . ..
Companies PN PN PN C. Clicking on More reveals additional information
Diing & Nightfe e . e AN e . about attraction with a flip animation.

.Amst at Work | ! Bright Side of the Rnaq 1} . Flutter i .
Hotels ﬁt;?goﬁgf;nl:on b sl\s::\a Ravaschiere, Mike (hlﬂls::\a Ravaschiere, Mike

Channel More =+ Congress St. by Pastoral ~ More = USPS fence, A St. More =+

Museums & Galleries

Retail

Water Activites

Fort Point Arts Community Laugh Boston Starry Night _
300 Summer St. 75 Northern Ave. Lisa Greenfield, Daniel J.
617-423-4299 817-542-0412 van Acker

More —+ More — Summer St. overpass More —+
Toll With Me ‘Who Wears Wool
Gianna Stewart Hilary Zelson
USPS fence, A St. Fort Point Channel

More = More =

Olu@':u X

UX DESIGN & STRATEGY
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WIREFRAMES / what's here

0000

Meaking Fort Point a great place to work, live, and play

WHAT'S HERE

EVENTS

RESOURCES

Bright Side of the Road Il

Claudia Ravaschiere, Mike
Moss
Congress St. by Pastoral

More =+

HOME ABOUT FORT POINT
WHAT’S HERE ARTS & ENTERTAINMENT
Aris & Entertainment
Beauty & Fitness
Companies
Dining & Nightlife P
Artist at Work
John H
Hotels Harborwalk, Fort Point
Channel More =+
Museums & Galleries
Retail
Water Activites

Fort Point Arts Community
300 Summer St.
617-423-4299

More —+

Laugh Boston
75 Northern Ave.
617-542-0412

More —+

SUBSCRIBE TO
NEWSLETTER

ABOUT US

+ Back

Flutter

Flutter is made up of laser-cut
butterflies designed and assembled
in a random configuration. Flutter
celebrates the significance of the
butterfly: transformation, freedom,
Jjoy, power and change. A public art
program of the New England
Foundation for the Arts.

Starry Night

Lisa Greenfield, Daniel J.
van Acker
Summer St. overpass More —+
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2.1 — What’s Here, A&E

A. Box reveals more information with a flip
animation. Clicking “Back” returns user to image
view with same animation.

J

Lie X

UX DESIGN & STRATEGY



WIREFRAMES / what's here

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS
WHAT’S HERE COMPANIES
Arts & Entertainment Category: All
Beauty & Fitness
All Classes
Companies
Apperian
Dining & Nightlife

Hotels

Museums & Galleries

Retail

Water Activites

Appneta

Aquto

Blade

Bullhorn

Careport Health

Circle

Classy

Cloud Technology Partners

CloudHealth

CoachUp

Cloud Seeurit

RESOURCES

ABOUT US
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2.3 — What'’s Here, Companies

A. Dropdown lets users refine which companies
are displayed.

B. Accordion setup lets users click to expand and
collapse each item. In default view, all items are
collapsed.

Note: Under What's Here, Companies is the only
category that uses the accordion setup. All others
use grid layout, as seen in Arts & Entertainment.

J

Lie Xiw

UX DESIGN & STRATEGY



WIREFRAMES / what's here

HOME ABOUT FORT POINT

WHAT’'S HERE

Arts & Entertainment

Beauty & Fitness

Companies

Dining & Nightlife

Hotels

Museums & Galleries

Retail

Water Activites

COMPANIES

Category: All

Design & Architecture
Financial Services
Legal

Nonprofits

Real Estate
Technology

Other

Blade

Bullhorn

Careport Health

Circle

Classy

Cloud Technology Partners
CloudHealth

CoachUp

Cloud Seeurit

WHAT'S HERE

1g Fort Point a great place 1o work, live, and play

EVENTS

RESOURCES

ABOUT US
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2.3 — What'’s Here, Companies

A. Dropdown refiners.
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WIREFRAMES / what's her

e

0000

HOME

SUBSCRIBE TO m
NEWSLETTER

Meaking Fort Point a great place to work, live, and play

ABOUT FORT POINT

WHAT’S HERE
Arts & Entertainment
Beauty & Fitness
Companies

Dining & Nightlife
Hotels

Museums & Galleries

Retail

COMPANIES

Category: Nonprofits hd

Water Activites

WHAT'S HERE EVENTS RESOURCES ABOUT US

Boston Virtuoso '
Fort Point Arts Community N
Fort Point Neighborhood Assaociation N
Fort Point Theater Channel (V4
Friends of Fort Point Channel ~
Seaport Transportation Management Association ~

The Seaport Transportation Management Association (Seaport TMA) is a non-profit consortium
of leading businesses, employers, develepers, and property managers in the South Boston
Waterfront and Fort Point Channel. The Seaport TMA is dedicated to easing commutes,
reducing local traffic congestion and advancing the use of alternative transportation options.
www.seaportma.org
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2.3 — What'’s Here, Companies

A. Example of expanded item in accordion. Shows
photo, short description, and URL of company.
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WIREFRAMES / what's here

2.4 — What'’s Here, Dining & Nightlife
A. Dropdown lets users refine by price and type.

o o @ Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
WHAT’S HERE DINING & NIGHTLIFE
Arts & Entertainment Price: All v | | Type: Al v
Beauty & Fitness
Companies
Dining & Nightlife
Hotels
Museums & Galleries Atlantic Beer Garden $$ Au Bon Pain $ Bar 12-21 $55
146 Northern Ave. 308 Congress St. 2 Seaport Lane
617-617-6171 617-542-0412 857-284-7488
Retail More =+ More =+ More —+
Water Activites
Barking Crab $$ Barlow’s Restaurant $$ Barrington Coffee Roasting g
88 Sleeper St. 241 ASL. Company
857-496-0656 817-542-0412 346 Congress St.
More — More = 888-995-8423 More =+
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WIREFRAMES / what's here

0000

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES
WHAT’S HERE DINING & NIGHTLIFE
Arts & Entertainment Price: All Type: Al v
$ Casual & Takeout
Beauty & Fitness
$$ _| Cafés
Companies 553 Restaurants
Bars & Nightlife
Dining & Nightlife
Hotels . .
Museums & Galleries Atlantic Beer Garden $5 Au Bon Pain s
146 Northern Ave. 308 Congress St.
617-617-6171 617-542-0412
Retail More =+ More =
Water Activites
Barking Crab $$ Barlow’s Restaurant $3
88 Sleeper St. 241 A St.
B857-496-0656 617-542-0412
More — More =

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Bar 12-21 $3$

2 Seaport Lane
857-284-7488
More —+

Barrington Coffee Reasting $
Company

346 Congress St.

888-995-8423 More =+
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2.4 — What'’s Here, Dining & Nightlife
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WIREFRAMES / what's here

2.4 — What'’s Here, Dining & Nightlife
_ ) A. After user selects option in dropdown refiner,
0000 b ot ot 1o B o e £ 2 grid layout updates automatically.

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
WHAT’S HERE DINING & NIGHTLIFE
Arts & Entertainment Price: $$ v | | Type: Restaurants v
Beauty & Fitness
Companies
Dining & Nightlife
Hotels
Museums & Galleries Atlantic Beer Garden $5 Barking Crab $$ Barlow's Restaurant $3
146 Northern Ave. 88 Sleeper St. 241 A St
617-617-6171 617-542-0412 857-284-7488
Retail More =+ More =+ More —+
Water Activites
Bucco Trattoria $$ Daily Catch 58 Gather 8%
300 Summer St. 2 Northern Ave. 75 Northern Ave.
857-496-0656 617-542-0412 888-995-8423
More = More — More —
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WIREFRAMES / what's here

2.4 — What'’s Here, Dining & Nightlife
A.Via flip animation, box reveals more information
about restaurant, including hours, short
description, and link to restaurant’s website.

o o @ Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
WHAT’S HERE DINING & NIGHTLIFE
Arts & Entertainment Price: $$ v | | Type: Restaurants v
Beauty & Fitness
+ Back
Companies
Atlantic Beer Garden
Dining & Nightlife 11:30 am - 2:00 am, daily
Atlantic Beer Garden is a sports bar
Hotels with a variety of beverages and
televisions.
Museums & Galleries ) Barking Crab 5 Barlow's Restaurant 5
www.atlanticbeergarden.com 88 Sleeper St. 241 A St.
617-542-0412 857-284-7488
Retail More =+ More —+
Water Activites
Bucco Trattoria $3 Daily Catch 8 Gather 3
300 Summer St. 2 Northern Ave. 75 Northern Ave.
857-496-0656 617-542-0412 888-995-8423
More = More - More =

Olu@':u X
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WIREFRAMES / events

0000

Meaking Fort Point a great place to work, live, and play

SUBSCRIBE TO m
NEWSLETTER

)
HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
Event Calendar Month: Novemnber | | View as: Month v
Pumpkin Pageant
Events in November 2015
Holiay Strol December >
’ SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
Submit an Event
1 2 3 4 5 6 7
Sinatra Sunda, Ovysters, Pigs & Ponies | Taco Tuesday Baoston Children's South Station History. Live Music at Bariow's South Station History
Museum: Music & Tour
Industry Night Movement DJ's at Atlantic Beer
Live Music at Barlow's | Gard Live Music at Barlow's
Movie Night
Conscious Reggae Steve Memmolo & The | Sinatra Saturday Night
and
Classic Yellow DJs at Atlantic Beer
DJ's at Atlantic Beer Gardan
Garden
8 B 10 1 12 |13 14
Sinatra Sunday Oysters, Pigs & Ponies | Tace Tuesday Boston Children's South Station History | Live Music at Barlow's | Live Music at Barlow's
Industry. Night Museum: busic & four Sinatra Saturday Night
— Movement Live Music at Barlow's Huzzah! Tavern Nights | =)=
Movie Night DJ’s at Atlantic Beer
Conscious Reggae DJ's at Atlantic Beer | Garden
and Garden
DJ's at Atlantic Beer Steve Memmolo & The
Classic Yellow
15 16 17 18 19 20 21
Sinatra Sunda, Oysters, Pigs & Ponies | Taco Tuesda) Baston Children's South Station History | Live Music at Barow's | | jye Music at Barlow's
Museum: Music & Tour E——
Industry Night Movement Eine Line Comedy Sinatra Saturday Night
Live Music at Barlow's "
Movie Night DJ's at Atiantic Beer DJ's at Atlantic Besr
Conscious Reggae Garden Garden
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3.1 — Events, Event Calendar (month view)

A. Dropdown refiners lets users choose a month,
as well as calendar or list view.

B. Users can click on each event to get more
information such as start and end time and
location.

Interface employs The Events Calendar, a free
Wordpress plugin.
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WIREFRAMES / events

3.1 — Events, Event Calendar (list view)
SUBSCRIBE TO

NEWSLETTER

A. List displays upcoming events.

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
EVENTS EVENT CALENDAR
Event Calendar Month: November | | View as: List v
Pumpkin Pageant
Events in November 2015
Holiday Stroll
Wed, Nov.4 () “  Boston Children’s Museum: Music & Movement
Submit an Event 11:00 - 11:45 am S yd
\ , Sing along to music that gets all ages moving! Infants, toddlers, and preschoolers interact
N v through sound, sight and touch and enjoy live music. Grownups and children join in with real
N drums, tambourines, and other noise-makers. Toddlers can meet other children and participate
4 N in group activities in this safe and fun environment. All classes are led by trained music
/ N
p \ educators from Little Groove.
Thurs, Nov. 5 South Station History Tour
12:00 - 1:00 pm

Free behind-the-scenes guided tours highlighting the architecture and history of Boston's
busiest station.

Winter/Spring Schedule: First Saturday of the month at 1pm.

Summer Schedule: Thursdays at 12pm.

Thurs, Nov. 5 (7). .~ Live Music at Barlow's
5:00-11:00pm | =
™ S e - Enjoy live music Thursday, Friday & Saturday Nights!

Oww X

UX DESIGN & STRATEGY
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WIREFRAMES / events

HOME

EVENTS

Event Calendar
Pumpkin Pageant
Holiday Stroil

Submit an Event

Meaking Fort Point a great place to work, live, and play

ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

PUMPKIN PAGEANT

Excited for the Pumpkin Pageant? Stay tuned, next year's is taking place on October 16th, 2016! Thank you everyone for participating in the
Pumpkin Pageant! Your pumpkins made the event extraordinary and fun! We look forward to seeing you at next year's Pumpkin Pageant!

Crowd favorite: Bergmeyer 1115
Sam Smith Photography

51

3.2 — Events, Pumpkin Pageant

A. Large image carousel displays photos from
event. Users can click through carousel with
left and right arrows.

This page can be replicated to showcase other
Friends events.
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WIREFRAMES / events

HOME

SUBSCRIBE TO m
NEWSLETTER

Meaking Fort Point a great place to work, live, and play

ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

EVENTS

Event Calendar

Pumpkin Pageant

Holiday Stroll

Submit an Event

HOLIDAY STROLL

restaurants and bars.

WHERE: Fort Point neighborhood

PRICE: Free and open to the public!

Your Name:

An annual celebration of the Fort point area and its many businesses offering unique stores, boutiques, and artists studios and a wide array of

WHEN: December 11, 2015, 4:00 - 8:00 pm

If your company would like to participate in the 2015 Holiday Stroll, please fill out the form below.

Your Company:

Email:

Phone:
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3.3 — Events, Holiday Stroll

A. Sign-up form is embedded in page.
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WIREFRAMES / events

3.4 — Events, Submit an Event

1g Fort Point a great place 1o work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
EVENTS SUBMIT AN EVENT
Event Calendar Know of an any events in the area? Subtmit them to us below!
Pumpkin Pageant
Name:
Holiday Stroil

Submit an Event
Email:

Name of Event:
Location of Event:

When is the event?

Month Day

Start time End time

Additional comments:

Olqu X

UX DESIGN & STRATEGY
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WIREFRAMES / resources

0000

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES
RESOURCES EVENT SPACE
Office Space
City Services
75 on Liberty Wharf Artists for Humanity
146 Northern Ave. 308 Congress St.
617-617-6171 617-542-0412
More —+ More —+
Barking Crab Barlow's Restaurant
88 Sleeper St. 241 A St.
857-496-0656 617-542-0412
More = More -

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Atlantic Wharf
2 Seaport Lane
857-284-7488

More —+
Blue Dragon
346 Congress St.
888-995-8423

More —
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4.1 — Resources, Event Space
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0000

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES
RESOURGES EVENT SPACE
Event Space Type: All
Boats
Office Space
Gonvention Genters
City Services Galleries
Hotels
Museums
Restaurants
75 on Liberty Wharf Artists for Humanity
146 Northern Ave. 308 Congress St.
617-617-6171 617-542-0412
More —+ More —+
Barking Crab Barlow’s Restaurant
88 Sleeper St. 241 A St.
857-496-0656 617-542-0412
More = More -

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Atlantic Wharf
2 Seaport Lane
857-284-7488

More —+
Blue Dragon
346 Congress St.
888-995-8423

More —
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4.1 — Resources, Event Space
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WIREFRAMES / resources

Meaking Fort Point a great place to work, live, and play

Looking to move your business to the area? The following links will help you find the right space.

HOME ABOUT FORT POINT
RESOURCES OFFICE SPACE
Event Space
Office Space
City Services

WHAT'S HERE

EVENTS

RESOURCES

Boston Maine Industrial Park Headquarters Boston
308 Congress St. 2 Seaport Lane
617-542-0412 857-284-7288
More —+ More —+
WeWork
241 ASt.
617-542-0412
More —

SUBSCRIBE TO
NEWSLETTER

ABOUT US

OuterSpaces
88 Sleeper St.
857-296-0656

More —+
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4.2 — Resources, Office Space
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WIREFRAMES / resources

4.3 — Resources, City Services

SUBSCRIBE TO m
NEWSLETTER

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

RESOURCES CITY SERVICES

Event Space Whether you're looking to move here or start a new business, here are some city resources to help you.

Office Space
24-Hour Mayor's Hotline v

City Services
Assessing & Taxes v
Boston Business Hub '
Boston Redevelopment Authority v
Gity Clerk ~
City Council N

Boston City Council Directory
www.cityofboston.gov/citycouncil/

For general information: 617-635-3040
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WIREFRAMES / about us

SUBSCRIBE TO

NEWSLETTER

Meaking Fort Point a great place to work, live, and play
HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

ABOUT US OUR STORY

Qur Story Friends of Fort Point Channel (Friends) is a nonprofit organization committed to making the Fort Point Channel an exciting and welcoming
destination for all of Boston's residents, workforce and visitors. The Friends was established in 2004 as the result of the Boston Redevelopment

Board of Directors Authority’s award winning 2002 Fort Paint Ghannel Watersheet Activation Plan. It was created in partnership with Channel landowners,
nonprofit and cultural leaders, and residents as a dynamic vision of recreation, cultural activity and diverse year-round programming, which the

Committees Friends Is responsible for overseeing and executing.

Staff The Friend's year round programming is free to the public, which is a new model for ensuring civic redevelopment. These programs include Fort
Point Fitness, Taste of Fort Point Channel, Channel Boat Tours, Pumpkin Pageant, and Holiday Stroll. The Friends produces the annual South

Supporters Boston Waterfront Guide, the only comprehensive source of information for area employers, residents, commuters and visitors alike, that
encourages exploration of Fort Point. This year the Friends will produce 50,000 guides, free for the public.

Partners
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5.1 — About Us, Our Story
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WIREFRAMES / about us

HOME

ABOUT US

Qur Story

Board of Directors
Committees

Staff

Supporters

Pariners

ABOUT FORT POINT

BOARD OF DIRECTORS

Shawn P. Ford
Baoston Tea Party & Ships
Museum

President

Harry Duvall
South Boston Boys & Girls Club

WHAT'S HERE

Charlayne Murrell-Smith
Boston Children's Museum

Vice President

Patricia A. Foley
Save the Harbor/Save the Bay

EVENTS

King Fort Point a great place to work, e, and play

RESOURCES

Barrett Cooke
Boston Properties

Scott P. Garvey
The Barking Crab

ABOUT US

Mary E. Doyle
Independence Wharf LLC

Eric Geller
Residences at the
InterContinental
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5.2 — About Us, Board of Directors

A. Each Board of Director member’s name and
headshot are displayed in grid.
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WIREFRAMES / about us

5.3 — About Us, Committees

SUBSCRIBE TO m
NEWSLETTER

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US COMMITTEES
Qur Story Following are a list of the Friends standing committees, their charters, and membership. Aside from the Executive Committee, membership is
open to anyone interested in offering their time, ideas, and involvement.

Board of Directors

Executive Committee hd
Committees

Communications Committee '
Staff

Fort Point Business Committee v
Supporters

Program Committee A
Partners

Friends Committee v
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WIREFRAMES / about us

SUBSCRIBE TO

NEWSLETTER

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US COMMITTEES
Qur Story Following are a list of the Friends standing committees, their charters, and membership. Aside from the Executive Gommittee, membership is
open to anyone interested in offering their time, ideas, and involvement.
Board of Directors
) Executive Committee A
Committees
Strategizes and monitors the work of the Friends and investigates revenue-generating opportunities. Membership consists of
Staff the Executive Officers of the Friends Board of Directors.
Suppcners « James E. Rooney, Board President
* Timothy Kirwan, Vice President
® Shawn P Ford, Board Treasurer
Partners = Michael Cantalupa, Clerk
Communications Committee v
Fort Point Business Committee v
Program Gommittee v
Friends Committee v
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5.3 — About Us, Committees
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WIREFRAMES / about us

5.3 — About Us, Committees

SUBSCRIBE TO

NEWSLETTER

_ _ A. Form to join the Business Committee is
e ot ot et s e | i embedded in the accordion setup.
Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US COMMITTEES
Qur Story Following are a list of the Friends standing committees, their charters, and membership. Aside from the Executive Gommittee, membership is
open to anyone interested in offering their time, ideas, and involvement.

Board of Directors

Executive Committee hd
Committees

Communications Committee v
Staff

Fort Point Business Committee ~
Supporters

The Fort Point Business Committee offers the best networking events for business professionals that work or live in the Fort Point
Pariners neighborhood. Attend and get your morning started right, learning about issues and business initiatives of interest in Fort Point and
connecting with people from every industry and profession. Come with questions and business cards, there is always time for
networking and making new connections in Fort Point.

Fort Point Business Committee meets on a monthly basis to work together on specific issues as well as network with each other.
We welcome anyone that is interested to apply to join our group.

Connect with local businesses with the LinkedIn Group.

Name:

Email:
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SUBSCRIBE TO

NEWSLETTER

Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT
ABOUT US STAFF
Qur Story
| N
N
Board of Directors N
E R e
Committees N
N
7 N
/
Staff /
/
/ 7
Supporters
Pariners
i N
™
\
N
S
~ d
S
X
7N
g N
/
e
7
e
| 7
| ~
AN
N

WHAT'S HERE EVENTS RESOURCES ABOUT US

Rachel Borgatti, Executive Director

Rachel Borgatti joined the Friends of Fort Point Channel as Executive Director in 2014. Rachel started her
career working for the Smithsenian Institution on research projects studying wetlands, climate change and
nutrient pollution. Realizing that she wanted to help solve, not just study environmental issues, Rachel has
since worked for nonprofits, the private secter and government agencies managing collaborative programs to
improve the environment and quality of life for everyone. Rachel joined the Friends because of her passion for
bringing together people to do great things to improve where they live and work and a love of all things water!

Rachel completed her undergraduate degree at Antioch College in Yellow Springs, Ohio, followed by a
masters in Marine Estuarine Environmental Sciences from the University of Maryland and a masters in
Nonprofit Leadership and Management from the University of San Diego. She currently serves asa
Conservation Commissioner for the City of Somerville. She can be reached at borgatti@friendsfpc.org.

Yungchen (Jenny) Kao, Marketing and Social Media Associate

Jenny joined the Friends of Fort Point Channel as Marketing and Social Media Associate in August 2015.
Jenny s a recent graduate from Emerson College Integrated Marketing Communication program. She is an
creative girl with an entrepreneurial heart. Before joined Friends of Fort Point, she worked at a food startup,
did some freelance designs, and worked on her own bowtie brand. In her free time, she loves drawing in
coffee shops and explores unique restaurant. Jenny joined the Friends of Fort Peint because of her passion
to bringing mare people to this neighborhood and telling the appealing stories to as many people as she can!

Jeoung Min Lee, Nonprofit Operations and Planning Associate

Jeouna Min icined the Friends of Fort Point Channel as Nonprofit O i and Planninga Associate in
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5.4 — About Us, Staff

A. Headshot of staff member.

J

Lie X

UX DESIGN & STRATEGY



WIREFRAMES / about us

5.5 — About Us, Supporters

1g Fort Point a great place 1o work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US SUPPORTERS
Qur Story Thank you so much to all of our supporters:

Board of Directors
Committees
Staff

Supporters

Pariners 75 on Liberty Wharf Altisource Keith Archibald Lauren Baker-Hart

Barbara Lynch Gruppo Barking Crab Barlow's Restaurant Steven Benson
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5.6 — About Us, Partners

1g Fort Point a great place 1o work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US PARTNERS
Qur Story We are proudly partnered with:

Board of Directors

Committees

Staff

Supporters

Pariners The Boston Harbor Boston By Foot Boston Children’s Museum Boston Preservation
Association Alliance
Fort Point Arts Community Hull Lifesaving Museum Save the Harbor/Save the
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F2 — Contact Us

SUBSCRIBE TO m
NEWSLETTER

o o @ Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
CONTACT US Friends of Fort Point Channel
290 Congress Street, 2nd floor
We would love to hear from you! Boston, MA 02210

617-933-8399
info@friendsoffortpointchannel.org

Name:

Email:

Message:

Oww X

UX DESIGN & STRATEGY
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WIREFRAMES / news

HOME

SUBSCRIBE TO

NEWSLETTER

Making F¢ ive, and play

Point a great place 10 wWork,

ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

NEWS

Various Boston publications continue to acknowledge Fort Point as an active and cultured community that embraces its rich history. Check
out the positive press that our neighborhood is stirfing up & make sure you stay updated on the upcoming and ongoing activities along the
waterfront by reading our bi-weekly newsletters.

Caffé Nero Planning Fort Point Location
Boston Eater, Oct. 21, 2015
But it will take *quite a while" to open.

“Electric Pilgrims” llluminates Local Neighborhood

Berkeley Beacon, Oct. 21, 2015

A building perpetually burns—a giant eye constantly stares. It sounds like an Orwellian
dystopia, but no worries; all was well last Saturday night...

Pastoral, Harpoon Team Up to Craft ‘Peasant-Style’ Beer

The Boston Herald, Oct. 15, 2015

Harpoon Brewery has teamed up with neighbor Todd Winer, the chef-owner of Pastoral
Artisan Pizza in Fort Point, to create a contemporary beer with rustic Old World flavors
inspired by Italian history.

6/

F3— News

A. Most recent articles are displayed first.
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VISUAL STYLE GUIDE

LOGO COLOR PALETTE

- friends of
JORT POINT CHANNEL

#98D146 ‘ #4D909D

#DOE3D4

#425058

#EABO3D

"
.‘l &

FONT FAMILY
Font Family: Helvetica Neue Aa Helvetica Neue
Styles: Light

Regular

Medium

ltalic
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GRAPHIC OVERLAYS

. SUBSCRIBE TO
friends of NEWSLETTER

ORT POINT CHANNEL
o o @ ® Meaking Fort Point a great place to work, live, and play
HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
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FEATURED FORT POINT BUSINESSES:

LogMeln The Barking Crab EMH Design

Subscribe to our newsletter!

o o @ @ NEWS CONTACT US
© 2015 Friends of Fort Point Channel @
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GRAPHIC OVERLAYS

ORT POINT CHANNEL

LOGMEIN

Open Positions at LogMeln

Barista
Boston, United States

Office Experience Coordinator
Boston, United States

User Services Representative-Portugese
Speaking
Boston, United States

Software Engineer - Xively (I0T)
Sydney, Australia

Sr. Software Engineer
Boston, United States

NET Engineer (Boldchat)
Boston, United States

See more open positions

The cloud-based SaaS company was founded in Boston in 2002 and moved to Fort Point in
2012. They a provider of software as a service and cloud-based remote connectivity services
for collaboration, IT management, and customer engagement.

LogMeln has supported local Fort Point artists by commissioning art through the Fort Point
Arts Community.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidata

00000

eiusmod tempor incididunt

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 1/8

/71
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Meaking Fort Point a great place to work, live, and play

ABOUT FORT POINT WHAT’S HERE EVENTS RESOURCES

WE NEED e gy

SUBSCRIBE TO OUR NEWSLETTER

Learn about the latest news and upcoming events in Fort Point
with our newsletter. From Fort Point to your inbox

every other week!

FEATURED FORT POINT BUSINESSES:

SUBSCRIBE TO

ABOUT US

/2
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HOME

STl
[TLL1] A

iends of
OINT CHANNEL

Meaking Fort Point a great place to work, live, and play

ABOUT FORT POINT WHAT’S HERE EVENTS RESOURCES

WE NEED e gy

YOU’RE ALL SET!

Look for it in your inbox every other week.

FEATURED FORT POINT BUSINESSES:

SUBSCRIBE TO

ABOUT US

/3
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GRAPHIC OVERLAYS

friends of
ORT POINT CHANNEL

Making Fort Foint a great place to work, five, and play

Thank you for supporting Friends of Fort Point Channel! Donation Perks
Select an Amount : $25
e Invitation to all Friends
C $25 ) < $500 ) ( $2,500 ) ( $5,000 ) <$12,000> events
* Recognition on the Friends
website

Or Enter Amount:

@ One-time O Monthly O Annual

$500

e Photo advertisement in
email newsletter

® Social media recognition

Your Information :

First Name: Last Name:  Table at Friends annual
| ‘ ‘ | meeting
Email: Phone Number:

e |nvitations to 10 Business
Committee meetings per year
e Featured spot on the
Friends homepage

| | | i

Payment Details :

First Name: Last Name:
| ‘ ‘ $5,000
* Invitation to annual
Payment Type: E)e_ceptt\on with Board of
irectors
® visa G e, O [payee
Credit Card Number:
$12,000+
Expiration Date CSC: o Invitations to attend Board
/ What's this? of Directors meetings on non-
voting basis.
Billing Address Line 1: Billing Address Line 2:
City: State: ZIP Code:

If you prefer, you can also mail donation checks to:

Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston MA, 02210
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GRAPHIC OVERLAYS

friends of
ORT POINT CHANNEL

Making Fort Foint a great place to work, five, and play

Thank you for supporting Friends of Fort Point Channel!

Select an Amount :

Donation Perks

(om) Com) (o)

Or Enter Amount:

$500.00 @® One-time (O Monthly O Annual

$25

e Invitation to all Friends
events

* Recognition on the Friends
website

Your Information :

$500

e Photo advertisement in
email newsletter

® Social media recognition
 Table at Friends annual
meeting

First Name: Last Name:

| Heather ‘ ‘ Greene

Email: Phone Number:

‘ hgreene@gmail.com ‘ ‘ (888) 888-8888

Payment Details :

$2,500

e Invitations to 10 Business
Committee meetings per year
e Featured spot on the
Friends homepage

First Name: Last Name:
| Heather ‘ ‘ Greene
Payment Type:

OB v B8 =z Ol

Credit Card Number:

$5,000

* Invitation to annual
reception with Board of
Directors

$12,000+

e |nvitations to attend Board
of Directors meetings on non-
voting basis.

| 8888 3333 8888 3333 ‘

Expiration Date CSC:

Billing Address Line 1: Billing Address Line 2:

‘ 20 Main St. ‘ ‘

City: State: ZIP Code:
| Brookline ‘ ‘ MA = ‘ 02445

If you prefer, you can also mail donation checks to:

Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston MA, 02210
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frriends of
ORT POINT CHANNEL

Making Fort Foint a great place to work, five, and play

Thank you for supporting Friends of Fort Point Channel!

Select an Amount :

(om) Com) (o)

Or Enter Amount:

$500.00 @® One-time (O Monthly O Annual

Your Information :

First Name: Last Name:

| Heather ‘ ‘ Greene |
Email: Phone Number:

‘ hgreene@gmail.com ‘ ‘ (888) 888-8888 ‘

Payment Details :

First Name: Last Name:
| Heather ‘ ‘ Greene
Payment Type:

0 vsa OB o ® P
Email:

| hgreene@gmail.com ‘

Password:

If you prefer, you can also mail donation checks to:

Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston MA, 02210

Donation Perks

$25

e Invitation to all Friends
events

* Recognition on the Friends
website

$500

e Photo advertisement in
email newsletter

® Social media recognition
 Table at Friends annual
meeting

$2,500

e |nvitations to 10 Business
Committee meetings per year
e Featured spot on the
Friends homepage

$5,000

* Invitation to annual
reception with Board of
Directors

$12,000+

e |nvitations to attend Board
of Directors meetings on non-
voting basis.

o o @ @ NEWS CONTACT US
© 2015 Friends of Fort Point Channel
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Subscribe to our newsletter!
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GRAPHIC OVERLAYS

Sfriends of

ORT POINT CHANNEL

Meaking Fort Point a great place to work, live, and play

Please review your donation information. Thanks again for supporting Friends of Fort Point Channel!

Purpose:

Friends of Fort Point Channel

Donation Amount:

$500.00

Recurrence:

(@ Onetime (O Monthly () Annual

Total:

$500.00

Payment Method:

Visa ending in 4635

Change

Mailing Address:

20 Main Street
Brookline, MA 02445
United States

Change

Contact Information:

hgreene@gmail.com

Change

Name or company name for listing:

Heather Greene|

D Donate anonymously

0000

NEWS CONTACT US
© 2015 Friends of Fort Point Channel

Subscribe to our newsletter!
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GRAPHIC OVERLAYS

Sfriends of
ORT POINT CHANNEL

Meaking Fort Point a great place to work, live, and play

Heather, your donation is now complete!

Confirmation number: 1234567890
An email with your donation details has been sent to hgreene@gmail.com and you can print your donation receipt.

Your Mailing Address Donations Coordinator Contact Information
20 Main Street Friends of Fort Point Channel
Brookline, MA 02445 pillion@friendsfpc.org

United States

RETURN TO HOME

CONTACT US Subscribe to our newsletter!

0000 s
© 2015 Friends of Fort Point Channel @
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ORT POINT CHANNEL

o 0 @ @ Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS

History

Getting Around
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FEATURED FORT POINT BUSINESSES:

RESOURCES

SUBSCRIBE TO
NEWSLETTER

ABOUT US
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. SUBSCRIBE TO
friends of NEWSLETTER

ORT POINT CHANNEL
o Q @ @ Meaking Fort Point a great place to work, live, and play
HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
Arts & Entertainment

i Nommm Beauty & Fitness
P a

S A T HEED rem 5 Companies
EEMT
-

gt Dining & Nightlife

bt i Lol

Hotels

Museums & Galleries

Retail

Water Activities

FEATURED FORT POINT BUSINESSES:
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. SUBSCRIBE TO
friends of NEWSLETTER

ORT POINT CHANNEL
o Q @ @ Meaking Fort Point a great place to work, live, and play
HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

Event Calendar

i eyrs— Pumpkin Pageant
| S ol

L T [ [ ] T e i Holiday Stroll

M ==
e i e - Submit an Event

PR YW e paay

FEATURED FORT POINT BUSINESSES:
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o 0 @ @ Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Event Space

Office Space

TR 777777‘74‘;1
NEER v e

City Services
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FEATURED FORT POINT BUSINESSES:
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o O @ ® Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS
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FEATURED FORT POINT BUSINESSES:

RESOURCES

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Our Story

Board of Directors

Committees

| Staff

Supporters

Partners
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o O @ ® Meaking Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

ABOUT FORT POINT HISTORY

The Fort Point neighborhood, located in South Boston, was built from the ground up beginning in the 1830s. The original ‘Fort Point’ was

located on the Financial District side of the Fort Point Channel. The name ‘Fort Point’ derived from the fort of battery cannons that protected
the inner harbor during the colonial times. The Boston waterfront, including the Fort Point Channel, teemed with the ocean-going sailing vessels
that supported the economy of New England. By the mid-1800s, the City of Boston undertook a redevelopment project that required the
leveling of the soil that was used to fill the coves on both sides of Fort Hill and the widening of the streets, in order to attract businesses.

Getting Around

The Boston Wharf Company was responsible for a majority of the development in Fort Point; they laid out and constructed streets, parceled out
lots, and erected nearly all of the buildings. The primary purposes for the buildings were manufacturing and warehousing, with a variety of
goods being produced and stored there. The Boston Wharf gradually expanded its interests to become a major developer of industrial and
warehouse properties served by ships docking in the Fort Point Channel, Boston Harbor, and by the railroad. Among the chief industries
located in the Fort Point Channel area was the wool trade. During the 19th and early 20th centuries, Boston was the principal marketplace for
wool for apparel and fabrics in the United States.

At the turn of the century new bridges were constructed across the Fort Point Channel at Northern Avenue, Congress Street, and Summer

84

Olu@m X

UX DESIGN & STRATEGY



GRAPHIC OVERLAYS

. SUBSCRIBE TO -
iends of NEWSLETTER DONATE

OINT CHANNEL

0 O @ @ Making Fort Point a great place to work, live, and play

HOME ABOUT FORT POINT WHAT’S HERE EVENTS RESOURCES ABOUT US

ABOUT FORT POINT GETTING AROUND

. 5 o
History S~ Lz AR Y
< ) & Post Office Square 4. S £
Y dpheum Theare & N Boston rbor
& ks
Getting Around frnckim® T Qi

%,
)

% 1%
COURCRR

Bedford st

=] Essexst a
South Staton|

st Sorg,
Chinatown &5
ok €

N <
@ Seaport Boston =~
@ L}
B
Uy
N 04
m S AN
m 4y 5
2 /& The Westin,_
/ Voo / Boston Waterfront

Massachusetts
* ConvenionCenter S

\@S‘
< o
Tt &

By Public Transit

The closest T stops are Downtown Crossing (9 minutes walking) and South Station (5 minutes). The closest T stops are Downtown Crossing (9
minutes walking) and South Station (5 minutes).

By Car
Follow the signs towards |-90 West/Ted Williams Tunnel. Take the Ted Williams Tunnel to Exit 25 South Boston. At the top of the ramp, tumn left
onto Congress Street.

By Foot
The area is very walkable. Fort Point is right by the Rose Kennedy Greenway and South Station.

CONTACT US Subscribe to our newsletter!
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© 2015 Friends of Fort Point Channel email @
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1. PROPARK Parking
792 Atlantic Ave
Capacity: 100
Mon-Sun: 24HR
617-345-0202
Outdoor Lot - Self Park

Bedford st

=] Essexst

st

Chinatown &
park

M ave

2. VPNE Parking
10 Necco Court
Mon-Fri: 6AM-10PM
Sat-Sun: 8AM-Midnight
617-426-1556
Indoor Garage - Self Park

Wer g,

= 2 4 < T 3. LAZ Parking

L 391 Congress Street
Capacity: 375
Mon-Sun: 5AM-Midnight
617-426-0604
Outdoor Lot - Self Park

Download PDF map guide
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WHAT'S HERE

Beauty & Fitness

Museums & Galleries
Retail

Water Activites

ARTS & ENTERTAINMENT

Companies

Dining & Nightlife WP
Artist at Work Bright Side of the Road Ii Flutter

Hotels John Hansen Claudia Ravaschiere, Mike Claudia Ravaschiere, Mike
Harborwalk, Fort Point Moss Moss
Channel More — Congress St. by Pastoral ~ More — USPS fence, A St. More —+

iafpac

Fort Point Arts Community

Laugh Boston Starry Night
300 Summer St. 75 Northern Ave. Lisa Greenfield, Daniel J.
617-423-4299 617-542-0412 van Acker
More — More — Summer St. overpass More —

Toll With Me
Gianna Stewart
USPS fence, A St.

More —

Who Wears Wool
Hilary Zelson
Fort Point Channel

More —
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-
Artist at Work

John Hansen
Harborwalk, Fort Point
Channel

ARTS & ENTERTAINMENT

More —

WHAT'S HERE EVENTS

Bright Side of the Road Il
Claudia Ravaschiere, Mike
Moss

Congress St. by Pastoral

RESOURCES

More —

SUBSCRIBE TO
NEWSLETTER

ABOUT US
« Back
Flutter

Flutter is made up of laser-cut
butterflies designed and assembled
in a random configuration. Flutter
celebrates the significance of the
butterfly: transformation, freedom,
joy, power and change. A public art
program of the New England
Foundation for the Arts.

mfpac

Fort Point Arts Community
300 Summer St.
617-423-4289

More —

Laugh Boston
75 Northern Ave.
617-542-0412

More =

Starry Night

Lisa Greenfield, Daniel J.

van Acker

Summer St. overpass More —
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Beauty & Fitness

All Classes
Companies

Apperian
Dining & Nightlife

Appneta
Hotels

Aquto
Museums & Galleries

Blade
Retail

Bullhorn
Water Activites

Careport Health

Circle

Classy

friends of
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WHAT'S HERE EVENTS

Cloud Technology Partners

CloudHealth

CoachUp

Pland Qanrihe
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RESOURCES
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WHAT’S HERE COMPANIES _ €

Arts & Entertainment Category: All v

Design & Architecture
Beauty & Fitness

Financial Services

v
Nonprofits v
Dining & Nightlife Real Estate
v
Hotels Technology
Other v
Museums & Galleries
Blade v
Retail
Bullhorn A4
Water Activites
Careport Health v
Circle v
Classy v
Cloud Technology Partners v
CloudHealth v
CoachUp v

Cland Sacurihy

14
N
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WHAT'S HERE COMPANIES _
Arts & Entertainment

Beauty & Fitness

Boston Virtuoso v
Companies

Fort Point Arts Community ~
Dining & Nightlife

Fort Point Neighborhood Association AV
Hotels

Fort Point Theater Channel N
Museums & Galleries

Friends of Fort Point Channel v
Retail

Seaport Transportation Management Association ~
Water Activites The Seaport Transportation Management Association {Seaport TMA) is a non-profit consortium

. v— of leading businesses, employers, developers, and property managers in the South Boston
Waterfront and Fort Point Channel. The Seaport TMA is dedicated to easing commutes,
S E A Po RT reducing local traffic congestion and advancing the use of alternative transportation options.

Www.seaportma.org
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WHAT'S HERE DINING & NIGHTLIFE
Arts & Entertainment Price: All v ‘ ‘ Type: All v ‘

Beauty & Fitness

Companies

Dining & Nightli
Hotels
Museums & Galleries
Retail

Water Activites

Atlantic Beer Garden
148 Northern Ave.
617-617-6171

Au Bon Pain
308 Congress St.
617-542-0412

SUBSCRIBE TO
NEWSLETTER

RESOURCES ABOUT US

Bar 12-21
2 Seaport Lane
857-284-7488

Barking Crab
88 Sleeper St.
857-496-0656

Barlow’s Restaurant
241 A 5t
617-542-0412

Barrington Coffee Roasting
Company

346 Congress St.
888-995-8423
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WHAT’S HERE
Arts & Entertainment
Beauty & Fitness
Companies

Dining & Nightlife

Hotels

Museums & Galleries

Retail

Water Activites

Sfriends of
ORT POINT CHANNEL

Making Fort Point a great place to work, live, and play

DINING & NIGHTLIFE

Price: All v Type: All v

$ Casual & Takeout

Cafés

450 Restaurants

gy oot | l!

Atlantic Beer Garden $$ Au Bon Pain $
146 Northern Ave. 308 Congress St.
617-617-6171 617-542-0412

More = More =

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Bar 12-21 $$%

2 Seaport Lane
857-284-7488

Barking Crab $$ Barlow’s Restaurant $$

88 Sleeper St. 241 A St.
857-496-0656 617-542-0412
More = More =

Barrington Coffee Roasting
Company

346 Congress St.
888-995-8423
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WHAT'S HERE DINING & NIGHTLIFE :ﬂ

Arts & Entertainment Price: $$ v ‘ ‘ Type: Restaurants v ‘

Beauty & Fitness

Companies

Dining & Nightlife

Hotels

Museums & Galleries Atlantic Beer Garden 3 Barking Crab % Barlow's Restaurant 3
146 Northern Ave. 88 Sleeper St. 241 A St
617-617-6171 B57-496-0656 617-542-0412

Retail More - More — More —+

Water Activites

Bucco Trattoria $$ Daily Catch $S Gather $%
300 Summer St. 2 Northern Ave. 75 Northern Ave.
B57-496-0656 617-542-0412 B888-905-8423

More —+ More —+ More —+
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HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
EVENTS EVENT CALENDAR
Pumpkin Pageant
Events in November 2015
Holiday Stroll December >
i SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
Submit an Event
1 2 3 4 5 6 7
Sinatra Sunday Oysters, Pigs & Ponies | Taco Tuesday Boston Children's South Station History Live Music at Barlow's | Seuth Station History
- Museum: Music & Tour
Industry Night Movement DJ's at Atlantic Beer
N Live Music at Barlow's Live Music at Barlow's
Movie Night
Conscious Reggae Steve Memmolo & The | Sinatra Saturday Night
Band Classic Yellow .
DJ's at Atlantic Beer
Du's at Atlantic Bear Garden
Garden
8 9 10 11 12 13 14
Sinatra Sunday Oysters, Pigs & Ponies | Taco Tuesday Boston Children's South Station History | Live Music at Barow's | Live Music at Barlow's
Ingustry Night Moo =t - Huzzah! Tavern Nights | Sinatra Saturday Night
N B Live Music at Barlow's
Movie Night DJ's at Atlantic Beer
Conscious Reggae DJ's at Atlantic Beer
Band Garden
DuJ's at Atlantic Beer Steve Memmolo & The
Garden Classic Yallow
15 16 17 18 19 20 21
Sinatra Sunday Oysters, Pigs & Ponies | Taco Tuesday Boston Children's South Station History | Live Music at Barlow's | | jus Music at Barlow's
i Museum: Music & - s ]
Industry Night Movement Fine Line Comedy Sinatra Saturday Night
N Live Music at Barlow's N
Movie Might DuJ's at Atlantic Beer DJ's at Atlantic Beer
Conscious Reggae Garden
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EVENTS EVENT CALENDAR
Event Calendar ‘ Month: November ~ w ‘ ‘ View as: List v
Pumpkin Pageant
Events in November 2015
Holiday Stroll
Wed, Nov. 4 Boston Children’s Museum: Music & Movement

Submit an Event 1100 - 1145 8m
Sing along to music that gets all ages moving! Infants, toddlers, and preschoolers interact
through sound, sight and touch and enjoy live music. Grownups and children join in with real
drums, tambourines, and other noise-makers. Toddlers can meet other children and participate
in group activities in this safe and fun environment. All classes are led by trained music
educators from Little Groove.

Thurs, Nov. 5 South Station History Tour
12:00 - 1:00 pm
Free behind-the-scenes guided tours highlighting the architecture and history of Boston’s
busiest station.
Winter/Spring Schedule: First Saturday of the month at 1pm.
Summer Schedule: Thursdays at 12pm.
Thurs, Nov. 5 Live Music at Barlow's
5:00 - 11:00 pm

Enjoy live music Thursday, Friday & Saturday Nights!
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EVENTS PUMPKIN PAGEANT
Event Calendar Excited for the Pumpkin Pageant? Stay tuned, next year's Is taking place on October 16th, 2016! Thank you everyone for participating in the

Pumpkin Pageant! Your pumpkins made the event extraordinary and fun! We look forward to seeing you at next year's Pumpkin Pageant!
Pumpkin Pageant

Holiday Stroll

Submit an Event

Crowd favorite: Bergmeyer 1/15
Sam Smith Photography
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EVENTS
Event Calendar

Pumpkin Pageant

Submit an Event

HOLIDAY STROLL

An annual celebration of the Fort point area and its many businesses offering unique stores, boutiques, and artists studios and a wide array of
restaurants and bars.

WHEN: December 11, 2015, 4:00 - 8:00 pm
WHERE: Fort Peoint neighborhood

PRICE: Free and open to the public!

If your company would like to participate in the 2015 Holiday Stroll, please fill out the form below.

‘Your Name:

Your Company:
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EVENTS SUBMIT AN EVENT
Event Calendar Know of an any events in the area? Subtmit them to us below!
Pumpkin Pageant
Name:
Holiday Stroll ‘ ‘
I
Email:

Name of Event:
Location of Event:

When is the event?

‘ Month v‘ | Day v|

‘ Start time v‘ | End time v|

Additional comments:
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RESOURCES EVENT SPACE

Office Space

City Services

..

75 on Liberty Wharf Artists for Humanity Atlantic Wharf
146 Northern Ave. 308 Congress St. 2 Seaport Lane
617-617-6171 617-542-0412 857-284-7488
More — More — More —

Barking Crab Barlow’s Restaurant Blue Dragon
88 Sleeper St. 241 A 5t 346 Congress St.
857-496-0656 617-542-0412 888-095-8423
More —+ More —+ More —+
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RESOURCES EVENT SPACE
Boats
Office Space

City Services

Convention Centers
Galleries
Hotels
Museums

Restaurants

75 on Liberty Wharf
146 Northern Ave.

617-617-6171
More —

friends of

WHAT'S HERE EVENTS

RESOURCES

Artists for Humanity
308 Congress St.
617-542-0412

More —

SUBSCRIBE TO
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ABOUT US

Atlantic Wharf

2 Seaport Lane
857-284-7488

More —

Barking Crab
BB Sleeper St.
B57-496-0656

More —+

Barlow's Restaurant
241 A Bt.
617-542-0412

More =+

Blue Dragon
346 Congress St.
888-095-8423

More —+
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RESOURCES OFFICE SPACE
Event Space Looking to move your business to the area? The following links will help you find the right space.
City Services
BOSTON= = "=
REDEVELOPMENT
UTHORITY . &
E
Boston Marin Industrial Park Headquarters Boston OuterSpaces
308 Congress St. 2 Seaport Lane 88 Sleeper St.
617-542-0412 857-284-7488 B57-496-0656
More — More — More —

‘WeWork
241 A St
617-542-0412

More —+
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RESOURCES CITY SERVICES
Event Space Whether you're looking to move here or start a new business, here are some city resources to help you.
Office Space

ces

Assessing & Taxes

Boston Business Hub

Boston Redevelopment Authority

City Clerk

M EE BRE

City Council

Boston City Council Directory
www.cityofboston.gaov/citycouncil/

For general information: 617-635-3040
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Board of Directors

Committees

Supporters

Partners
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ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

OUR STORY

Friends of Fort Point Channel (Friends) is a nonprofit organization committed to making the Fort Point Channel an exciting and welcoming
destination for all of Boston's residents, workforce and visitors. The Friends was established in 2004 as the result of the Boston Redevelopment
Authority’s award winning 2002 Fort Point Channel Watersheet Activation Plan. It was created in partnership with Channel landowners,
nonprofit and cultural leaders, and residents as a dynamic vision of recreation, cultural activity and diverse year-round programming, which the
Friends is responsible for overseeing and executing.

The Friend's year round programming is free to the public, which is a new model for ensuring civic redevelopment. These programs include Fort
Point Fitness, Taste of Fort Point Channel, Channel Boat Tours, Pumpkin Pageant, and Holiday Stroll. The Friends produces the annual South
Boston Waterfront Guide, the only comprehensive source of information for area employers, residents, commuters and visitors alike, that
encourages exploration of Fort Point. This year the Friends will produce 50,000 guides, free for the public.

"
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ABOUT US BOARD OF DIRECTORS
Our Story
Board of Directors
Committees
Staff e i
Shawn P. Ford Charlayne Murrell-Smith Barrett Cooke Mary E. Doyle
Supporrers Boston Tea Party & Ships Boston Children's Museum Boston Properties Independence Wharf LLC
Museum
President Vice President
Partners
Harry Duvall Patricia A. Foley Scott P. Garvey Eric Geller
‘South Boston Boys & Girls Club Save the Harbor/Save the Bay The Barking Grab Residences at the
ImerContinental
- | L - i~
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Friends Committee

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US COMMITTEES
Our Story Following are a list of the Friends standing committees, their charters, and membership. Aside from the Executive Gommittee, membership is
open to anyone interested in offering their time, ideas, and involvement.

Board of Directors

Executive Committee v

Communications Committee ~
Staff

Fort Point Business Committee v
Supporters

Program Committee v
Partners

v
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Staff

Supporters

Partners

. Executive Committee
oo |

Strategizes and menitors the work of the Friends and investigates revenue-generating opportunities. Membership consists of
the Executive Officers of the Friends Board of Directors.

James E. Rooney, Board President
Timothy Kirwan, Vice President
Shawn P. Ford, Board Treasurer
Michael Cantalupa, Clerk

Communications Committee

Fort Point Business Committee

Program Committee

Friends Committee

108

HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US COMMITTEES
Our Story Following are a list of the Friends standing committees, their charters, and membership. Aside from the Executive Gommittee, membership is
open to anyone interested in offering their time, ideas, and involvement.
Board of Directors
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HOME ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US
ABOUT US COMMITTEES
Our Story Following are a list of the Friends standing committees, their charters, and membership. Aside from the Executive Gommittee, membership is
open to anyone interested in offering their time, ideas, and involvement.
Board of Directors
Executive Committee v
Communications Committee ~
Staff
Fort Point Business Committee ~
Supporters

The Fort Point Business Committee offers the best networking events for business professionals that work or live in the Fort Point
Partners neighborhood. Attend and get your memning started right, learning about issues and business initiatives of interest in Fort Peint and
connecting with people from every industry and profession. Come with questions and business cards, there is always time for
networking and making new connections in Fort Point.

Fort Point Business Committee meets on a monthly basis to work together on specific issues as well as network with each other.
We welcome anyone that is interested to apply to join our group.

Connect with local businesses with the Linkedin Group.

Email:
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Committees

Supporters
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STAFF
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WHAT'S HERE EVENTS RESOURCES ABOUT US

Rachel Borgatti, Executive Director

Rachel Borgatti joined the Friends of Fort Point Channel as Executive Director in 2014. Rachel started her
career working for the Smithsonian Institution on research projects studying wetlands, climate change and
nutrient pollution. Realizing that she wanted to help sclve, not just study environmental issues, Rachel has
since worked for nonprofits, the private sector and government agencies managing collaborative programs to
improve the environment and quality of life for everyone. Rachel joined the Friends because of her passion for
bringing together people to do great things to improve where they live and work and a love of all things water!

Rachel completed her undergraduate degree at Antioch College in Yellow Springs, Ohio, followed by a
masters in Marine Estuarine Environmental Sciences from the University of Maryland and a masters in
Nenprofit Leadership and Management from the University of San Diego. She currently serves as a
Conservation Commissioner for the City of Somerville. She can be reached at borgatti@friendsfpc.org.

Yungchen (Jenny) Kao, Marketing and Social Media Associate

Jenny joined the Friends of Fort Point Channel as Marketing and Social Media Associate in August 2015.
Jenny is a recent graduate from Emerson College Integrated Marketing Communication program. She is an
creative girl with an entrepreneurial heart. Before joined Friends of Fort Point, she worked at a food startup,
did some freelance designs, and worked on her own bowtie brand. In her free time, she loves drawing in
coffee shops and explores unique restaurant. Jenny joined the Friends of Fort Point because of her passion
to bringing more people to this neighborhood and telling the appealing stories to as many people as she can!

Jeoung Min Lee, Nonprofit Operations and Planning Associate

Jeauna Min ioinad the Friends of Fort Point Channel as Nonprofit Operatinns and Planning Associate in
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ABOUT US SUPPORTERS
Our Story Thank you so much to all of our supporters:

Board of Directors
Committees
Staff
Supporters

Partners

| }'| 'l :‘-._TEE. : ”

A .
75 on Liberty Wharf

—

Altisource

Altisource ‘ Keith Archibald ‘

SUBSCRIBE TO
NEWSLETTER

ABOUT US

Lauren Baker-Hart

Barbara Lynch Gruppo

Barking Crab Barlow's Restaurant

Steven Benson
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Our Story We are proudly partnered with:
Board of Directors
Committees m
Staff —|_ B H A
N i
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RESOURCES
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ABOUT US

g
b2y
O

Boston Children’s
Museum

Bostow
PRESERVATION
ALLIANCE

The Boston Harbor
Association

Boston By Foot

Boston Children's Museum

Boston Preservation
Alliance

iafpac

e et

SN Lives THEN, CHANGIG Lives Now.
HuLL LiFESAVING
MUSEUM

Save the Harbor
Save the Bay
For Everyone

Fort Point Arts Community

Hull Lifesaving Museum

Save the Harbor/Save the
Bay

112

J

Lie X

UX DESIGN & STRATEGY



GRAPHIC OVERLAYS

0000

HOME

. SUBSCRIBE TO
friends of NEWSLETTER

ORT POINT CHANNEL

Making Fort Point a great place fo work, live, and play

ABOUT FORT POINT WHAT'S HERE EVENTS RESOURCES ABOUT US

NEWS

Various Boston publications continue to acknowledge Fort Point as an active and cultured community that embraces its rich history. Check
out the positive press that our neighborhood is stirring up & make sure you stay updated on the upcoming and ongoing activities along the
waterfront by reading our bi-weekly newsletters.

Caffé Nero Planning_Fort Point Location

Boston Eater, Oct. 21, 2015

But it will take "quite a while” to open.

“Electric Pilgrims” llluminates Local Neighborhood

Berkeley Beacon, Oct. 21, 2015
A building perpetually burns—a giant eye constantly stares. It sounds like an Orwellian
dystopia, but no worries; all was well last Saturday night...

Pastoral, Harpoon Team Up to Craft ‘Peasant-Style' Beer
The Boston Herald, Oct. 15, 2015

Harpoon Brewery has teamed up with neighbor Todd Winer, the chef-owner of Pastoral
Artisan Pizza in Fort Point, to create a contempaorary beer with rustic Old World flavors
inspired by Italian history.
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GRAPHIC OVERLAYS
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ORT POINT CHANNEL

Making Fort Point a great place fo work, live, and play

ABOUT FORT POINT WHAT'S HERE

CONTACT US

We would love to hear from you!

Name:

Email:

Message:
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Friends of Fort Point Channel
290 Congress Street, 2nd floor
Boston, MA 02210
617-933-8399

info@friendsoffortpointchannel.org
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